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SUBJECT: Pawsitive Rescue Facebook and Website Promotion 

Pawsitive Rescue is a place where people can visit to adopt and/or foster a cat or dog. Through 

their website and Facebook, they are able to share information regarding the business, services, 

animals, and any other special information that the public may want to know. The strength of 

using the website will come in the form of having a strong first impression of the company, 

while a weakness will be the lack of awareness and visits to the page. Facebook brings the 

strength of having a large number of users that can be targeted and reached, however, it can 

also pose the weakness of having too many of the same type of companies using the platform. 

The target audience in mind for this company are young adults age 25-35, who are looking to 
expand their small families to include a pet. The audience is socially conscious of the 
importance of adoption and helping animals in need, they are technologically savvy, and enjoy 
special promotions and incentives. To market test these products I will conduct two focus 
groups, each with at least six people, so that they can review and discuss the website and 
Facebook page and share any changes or suggestions that they would like to see. Holding these 
focus group will be beneficial to the research and overall goal of implementing improvements 
that the audience wants to see.  
 
Website: https://pawsitiverescuemke.weebly.com/ 
Facebook Page: 
https://www.facebook.com/PawsitiveRescueMKE/?view_public_for=103575674384927 
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